O peknamHoOu
MoHeTn3auum 3a 10
MUHYT

(N 4yTb QONbLUE)



HecKoNIbKO OaKTOB

B oeHb ntogn nonb3ytoTca TenedoHomMm Kak MuH1uMmym 90
MVlHyT (MUCTOYHMUK)

Tonbko 20 NpoOUEHTOB OT BCEX MJIaTHbIX
npuno)XeHunn gocturatoT nnadky B 100 3arpysok. 0,2
npoueHTa goxoaaTt Ao 10 000 3arpy3oK. wcrousux

K 2018 roay pbIHOK MOBUIbHOW pekJiambl byaeT
cocTaB/iATb 60siee NONOBUHbI OT BCEN pa3MeELLEHHOW B
NHTepHeTe peknambl 1 AocTUrHeT $114 Mnpa. werowm



http://www.mobilestatistics.com/mobile-news/23-days-a-year-spent-on-your-phone.aspx
http://www.mobilestatistics.com/mobile-news/23-days-a-year-spent-on-your-phone.aspx
http://www.cam.ac.uk/research/news/what-is-the-price-of-free
http://www.cam.ac.uk/research/news/what-is-the-price-of-free
https://www.zenithmedia.com/

Kak Torga Booo6OLye 3apabartbiBaloT
MOOWUNbHBbIE UrPbl Y MPUNOXXEHNA?

[TnaTHbIEe NPUNOXXEHUS

Freemium

Free-to-play (BCTpOEHHbIE NOKYNKN)
[lognuncka

Peknama



Kak Torga Booo6OLye 3apabartbiBaloT
MOOWMJIbHbIE UTPbI N MPUNOXXEHNA?

e [1naTHbIEe NPUNOXXEHUS
e Freemium
e Free-to-play (BCTpOEHHbLIE MOKYMKW)

e [loanucka

e Pexknama



dDopmaTbl MOOUILHOW peKJ/laMbl

Rewarded video (Bngeo ¢ Bo3HarpaxxaeHnem)
Interstitials (monHoO3KpaHHbIE OaHHEPDI)
Playable ads

baHHepbl

HaTtnBHaga peknama



Rewarded Video

e HpaBuTtca nosib3oBaTenam
e Bbicokum eCPM

e [loMoraeT 3HaKOMUTb NMONIbL30BATENA C UTPOBOWU BaJIFOTON



Interstitials

e [looxoaounT Onsa NPUIOXKEHNIN pa3HbIX XXaHPOB U
KaTeropuu

e Buicokun eCPM

e [lpmBneKkaeT BHMMaAHNE



Playable ads

e PacTtywinn dpopmart

e [lpuBriekaeT BHMMaHME N He pasapaykaeT Nosb3oBaTenen

e Bbicokun eCPM



baHHepbl

Bce elle cambii 0oxXoaHbI hopMaT U3-3a BbICOKUX
06bLEMOB peknambl

PazgparkaeT nonb3oBaTenen

[TooxognT onst pasHbIX XXAHPOB 1 KaTeropun
NPUNOXKEHNN



HaTtunBHasga peknama

e |[/lnpeanbHO BCTpamnBaeTcqa B UHTEPMENC

e Bbicokun CTR

e [logonpgeT He BCEM MPUITOXKEHUSAM



Inrocbl MOHeTU3auun Yyepes peknamy

becnnaTtHoe npunnoXeHne MoXXET o4eHb BbICTPO HabpaTb
6as3y nonb3oBaTenen.

PbIHOK MOBUNbHON peknamMbl MOCTOSAHHO PacTeT.

[lpocTasa nHterpauus.



MuHyCbl MOHeTU3aLUnn Yepes peknamy

Peknama pasgpaxaeT nonb3oBaTenien.

B cepBnCax N HNLWEBDBIX NMPUNO>XKEHNAX PEK/TaMa MOXET
BbIrNMAgeTb HEECTECTBEHHO.



HonycTtum, 9 Bac
ybenounna.

Kak >xe nobaBuTb pekamy B NpUIoXXeHmne?



YCTPOMCTBO PEKJSTAMHOIO PbIHKa

The Complex Journeys of How Ads Get Served in the Mobile Ecosystem: Now Simplified

Ad
Ajercies

Exchanges \

UserDa:a
Persnnzlized

User Data
Enhanced Ads
—_—
S ammmeeee  Publishers

v\\, ,_,—/// APPODEAL REEETS
;‘.ds‘ \
g

l/’@%

Ad Requests

52>
Brands jEmdd

Brands - povide e ads

@ Ad Agencles - wosk with brard 01 one side
and NSPs and ad ratworks on anothar

Ad Excha'lga ;‘“,m'm"m‘“h“mm
Appodealk Ad Exchanges - workwith DSPs

DSPs - demand side platiorms

SSPs - supply side platfonns (Appodeal

DMPs - data managemerk platfoms

Publichers - want to fill app with ads

lises - run apns and apps request ads

(*) APPODEAL
Intelligent Ad Mediation



Bce npolue:

User Data
Enhanced Ads

Ad chuuslb

_/'—/ APPODEAL ud Inventory

(*) APPODEAL

Intelligent Ad Mediation




PeknamHbie cetn vs Meanauus

e Cetnm (AdMob, Facebook AN, Unity Ads, Chartboost,
lronsource, n gp)

3akynatoT peknamy y peknamogaTtesnen n pa3meLlaroT ee
B NPUNIOXEHNSX.

e Mepnwnatopsbl (Appodeal, Mopub, Fyber, n ap)

3acTaBnsaoT pekiamMy OT HECKOJIbKNX CEeTEN
COPEBHOBATbLCS Ha «ayKLIMOHE»



[lnocbl meonaumnm

[TpnnoXxeHnto gocTynHoO 6osbLUE peEKIaMbl

CeTun KOHKYPUPYIOT 1 NpegnaratoT bosiee
OOPOroCTOSALLYIO peknamy

Bbl HE TpaTUTE Bpems Ha CpaBHEHME YCOBUN

[lononHunTenbHbIE ONUMK (aHaNNTUKA, cCerMeHTauus,
npemMmnymMm-coesnkin)



MunHycbl megunauunm

e He nogonaet ons npunoXXeHun, y KOTopbIX Masno
Tpaduka

e HekoTopble cepBUCbI TPEBYIOT PYy4YHOro yrpaB/ieHUS
«BOJONaOOM» U3 NOOKJIHOYEHHbIX PEKJTAMHbIX CEeTEWN



MeTpukn adPeKTUBHOCTU peKsiaMbl

e eCPM = (Total Revenue / Total Impressions) x 1000
e Fillrate = 3anonHsIeMoCTb peknamMHbIX MecT (%)

e ARPDAU = Daily Revenue / Daily Active Users



CtatncTtuka peknamHbix coopmaTtoB Ha iOS,
2017 ron

(i) () () () i )
iAverage

eCPMs

Rewarded Video i Rich Interstitial Video Interstitial
United States $10.40 $0.56 $0.49 $6.07 $6.13
Western Europe $6.11 $0.24 $0.13 $2.79 $3.34
Eastern Europe $2.33 $0.14 $0.23 $1.25 $2.00
East Asia $8.16 $0.26 $0.16 $5.29 $4.75

Latin America $2.21 $0.15 $0.09 $1.77 $1.50



CtatuncTtuka peknamHbix doopmaTtoB Ha Android,
2017 ron

e R ( A 4 R 4 A 4 A

Average - — - — -
eCPMs 1

[l

L

L

vl

il

O O

Rewarded Video Banner Native Rich Interstitial Video Interstitial
United States $8.64 $0.46 $1.50 $4.11 $4.76
Western Europe $3.59 $0.20 $0.57 $1.60 $1.66
Eastern Europe $1.05 $0.07 $0.17 $1.01 $0.73
East Asia $3.85 $0.28 $0.61 $1.60 $3.60

Latin America $0.70 $0.10 $0.14 $0.69 $0.56



[lapa ccbInoK

e http://trends.appodeal.com/

e http://blog.appodeal.ru/

e https://habrahabr.ru/company/appodeal/



http://trends.appodeal.com/
http://blog.appodeal.ru/
https://habrahabr.ru/company/appodeal/

Cnacubo!



