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. Casual ||| Mid & Hard Core


http://app2top.ru/marketing/deltadna-voznagrazhdaemaya-reklama-est-v-58-frituplej-igr-110523.html
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Playable Rewarded Vldeo
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http://app2top.ru/marketing/deltadna-voznagrazhdaemaya-reklama-est-v-58-frituplej-igr-110523.html
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http://app2top.ru/marketing/deltadna-voznagrazhdaemaya-reklama-est-v-58-frituplej-igr-110523.html

Rewarded video n yaepxaHue

30-Day Retention Rate

53.20%
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Source
Videos Watched in First Week


http://app2top.ru/marketing/reklama-s-voznagrazhdeniem-motiviruet-gejmerov-ostavat-sya-v-igre-100909.html
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How Players Pay
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https://i2.wp.com/apptractor.ru/wp-content/uploads/2017/03/7-2.jpg?w=616&ssl=1
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OTHoOLLEHNE NMoSb3oBaTESNIEN K peKname

Do Players Watch Ads?

78% And almost 80% of players

onfirmed they are open t
294, confirmed they are open to

engaging with video ads for
@ @ . In-game rewards, meaning only

one fifth remain unsure about
what ads offer.

Mever Rarely Sk:ummlmea Alweys

) unity


https://i0.wp.com/apptractor.ru/wp-content/uploads/2017/03/6-2.jpg?w=592&ssl=1

ELwé HeMHOro nosie3HoM CTaTUCTUKU

e 75% wurpokoB HasBanu BoO3Harpaxgaemyr peknamy (rewarded ads) B
MOBOUIBbHBLIX UrPpax Hanbonee NpeanoYTUTENbHBIM BUOOM OOBbSIBNEHUN.

® CMOTPETb BO3HaArpakgaemyto pekrnamy B MoobusnbHbIX urpax otkasanucb 10%
OMNPOLUEHHbIX

e 79% renmepoB XO4YeT BUOAETb peKknamy B pputynnen-urpax TofbKO nocrie
npegBapuTesribHOro 3anpoca

Source: Tapjoy, 2017, onpoc 2615 nonb3oBatenen ns CLLUA dev dev


http://www.pocketgamer.biz/news/65971/tapjoy-modern-mobile-gamer-report/
http://app2top.ru/marketing/75-mobil-ny-h-gejmerov-predpochitayut-voznagrazhdaemuyu-reklamu-102936.html

Kak noBbICnTb 9 EKTUBHOCTb PEKNaMbl B Urpax?

e Bnucartb B reumnnen

OopraHun4Hble Naya3bl

He npepbiBaTb UIPyY

4YTO YYBCTBYET UTPOK?

no aHanorum ¢ RateMe nnn NPS

O O O O
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Your users opened a High Interest Saving account at the Fl branch. They
reached the Internet Banking promotion via different platforms, and then
decided to gain Internet Banking access.

The effective and contextual factors that will affect your users emotion
towards vendors are: sense of security, simplicity and easy steps to
register.

Source

TOUCH POINTS

3tior
Emotional
experience



https://thumbnails-visually.netdna-ssl.com/internet-banking-user-journey-mapping_52e9c835d5d83_w1500.jpg

Kak noBbICnTb 9 EKTUBHOCTb PEKNaMbl B Urpax?

e LleHHOCTBL
O nojcKa3ka 3a BUaeo
o BanwTa 3a BUAeo
o cama no cebe peneBaHTHOCTb peknamsbl
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Kak noBbICnTb 9 EKTUBHOCTb PEKNaMbl B Urpax?

e OrpaHunyeHunsn
o paxe Ha rewarded video
O YTOOblI He BNMANO Ha banaHc

o okosnio 40% pa3paboTymkoB ycTaHaBnuMBaloT He Horiee oOHOro nokasa
pekramMbl B Te4eHne OgHOMN UrpoBON CeCCUnN (UCTOYHUK)
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http://app2top.ru/marketing/deltadna-voznagrazhdaemaya-reklama-est-v-58-frituplej-igr-110523.htm

Kak noBbICnTb 9 EKTUBHOCTb PEKNaMbl B Urpax?

e CermeHtauus
O CTpaHa
o aeBaunc
o noBefeHMue:
B nnatawmmn / Hennatawmn,
B AKTUBHbIN / HEAKTUBHbIN,
m /Janeko gowen/roe-to B caMOM Ha4ane.

devtodev



Kak noBbICnTb 9 EKTUBHOCTb PEKNaMbl B Urpax?

e [lporHosupoBaHue
o (paKkT nnartexa, dpakT OoTTOKa

nepBas ceccud
PerynsapHoOCTb nraTtexen
total playtime

nocneagHue codbbiTnd
rnMyObunHa NorpyxeHns B Urpy
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We have a full cycle analytics solution for game developers:
user behavior analysis, traffic optimization & push notifications

devtodev

Attract more users for less money
Retain and engage them

Convert them into payers

Get more money from your app

B



All data sources
and platforms

SDKs for all platforms
f Q4 & Qp 3 A @& 58 B

We can also get data from:

@ Your server directly (using our API) to analyze any complicated internal values

@® The MARKET (Apple AppStore, Google Play) to enrich the data, verify it and make analytics
more detailed.
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THANK YOU FOR YOUR ATTENTION!

www.devtodev.com

sabirov@devtodev.com @ vasily.sabirov ﬁm vsabirov




